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FAMILY OFFICE REAL ES
FOCUSED

FORE provides a variety of mediums for family offices

MAGAZINE

A quarterly
magazine with
insights on real

estate ideas,
trends, markets,
opportunities,
and how family

offices have
grown their
portfolio,
generational
planning and
challenges

PODCAST

Monthly
podcast
conversations
with industry
experts on Real
Estate topics
that are
specifically
designed for
Family Offices

Monthly News
video discussion
with industry
experts on Real
Estate topics
that are
specifically
designed for
Family Offices

INSTITUTE

Educational wehsite

for family offices
offering

White papers
Articles

Reading

recommendations

Market cycle
information

Research Studies

Largest real
estate family
office study of

its kind

The FORE
Portal is a
solution to
provide access
to tax
advantaged
real estate
investment alte
rnatives and
private real
estate
investment
options in an
efficient,
secure, and
transparent
environment

COMNSORTIUM

The FORE
Consortium is a
member only
organization
with a focus on
direct deals
that have gone
through a due
diligence
process for
family office
investors




6

s
LA

Ll ot

I

CONTENTS

Forward

Executive Summary

Introduction

Key Characteristics of
Participants

How Family Offices Invest
Into Real Estate

Family Office Real Estate
Performance and
Holdings

Opportunity Zone
Investing by Family
Offices

2019 US FAMILY OFFICE REAL ESTATE

F L
Pt o

=S
(%

£
o

Ln

N
[y

REPORT

Future Generations and
Real Estate

Family Offices and their
Foundation Real Estate
Investments

Family Offices and their
Real Estate Impact
Investing

Family Offices Opinions
on Partners & Service
Providers

Family Offices and 1031
Exchanges and DST's

Family Offices Real Estate
Due Diligence Practices

Conclusion

FORE

RESEARCH




2019 US FAMILY OFFICE REAL ESTATE REPORT

KEY CHARACTERISTICS OF PARTICPANTS FORE

RESEARCH

17.53% [ | 22.68% | | 23.71% 3.09%

Patriarch/Matriarch  Family Member CIO Internal Inv Prof  External Inv Prof

Source: The Family Office Real Estate Magazine Study

Private Multi Family Office 3.19%
Multi Family Office 7.45%
single Family Office (embedded within Family Business) 22.34%
Single Family Office (independent from Family Business) 67.02%

Sources The Family Office Real Estate Magazine Study




2019 US FAMILY OFFICE REAL ESTATE REPORT

THE 2019 US FAMILY OFFICE REAL ESTATE REPORT

OVER ALL REAL ESTATE
PORTFOLIO RETURN FOR A
FAMILY OFFICE IN 2018

EXPECTED REAL ESTATE
PORTFOLIO RETURN FOR A
FAMILY OFFICE IN 2019

FORE

FAMILY (W PICE REAL FSTATY

RESEARCH

The contents of this publication are prodected by copyright. All rights reserved. The contents of this publication, either in whole or in part, may not be reproduced, stored in a data retrieval system or transmitted 1n any form or
by any means. electronic, mechanical, photocopying, recording or otherwise, without written permission of the publisher. Action will be taken against companies or individual persons who ignore this waming. The information
set forth herein has been obtained from sources which we believe to be reliable, but this is not guaranteed. This publication is provided with the understanding that the authors and publisher shall have no liability for any errors,
inaccuracies or omissions therein and, by this publication, the authors and publisher are not engaged in rendening consulting advice or other professional advice to the recipient with regard to any specific matter. In the event

that consulting or other expert assistance is required with regard to any specific matter, the services of gualified professionals should be sought,
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2009 US FAMILY OFFICE REAL ESTATE REPORT

HOW A FAMILY OFFICE HAVE THEIR REAL ESTATE F ORE

ASSETS MANAGED RESEARCH

54.29%

19.05%

We manage our We use outside we use both
real estate managers
internally

Source: The Family Office Real Estate Magazine Study




019 US FAMILY OFFICE REAL ESTATE REPORT

THE TYPE OF PROPERTIES THAT FAMILY OFFICES ARE [RNS

INVESTED INTO RESEARCH
Other 2.15%
Mobile Home Parks 1.91%
Single Family Homes 6.21%
Mixed Use 5.73%
Real Estate Mutual Funds 1.19%

REITS I 4.30%
Single Tenant NNN I 4.06%
Land I 9. 07%
Office I 10.02%
Self Storage N ?.39%
Hotel I 2.11%
Retail NG 0.07%
Workforce Housing I 3.10%
Industrial I 7.88%
Medical Office 4.77%
Assisted Llving 3.34%
Senior Apartments N 2.39%
Multifamily I 14.32%

0.00% 2.00% 4.00% 6.00% B.00% 10.00% 12.00% 14.00%: 16.00%

Source: The Family Office Real Estate Magazine Study




2019 US FAMILY OFFICE REAL ESTATE REPORT

33.33%

HOW LONG A FAMILY N FORE
OFFICE HOLDS THEIR REAL 30.00%

25.00% RESEARCH

ESTATE INVESTMENTS? 20.00% 18.39% 18.39% 17 24

15.00%
o 2.05%
10.00% A4.60%
5.00% I
0.00% .

>3 3to5 S5to7 7tol0 10to 15<
Years Years Years Years 15  Years
Years

Source: The Family Office Real Estate Magazine Study

THE TYPE OF MARKETS THAT FAMILY OFFICES LIKE TO INVEST
l N TO (multiple answers were permitted)

Tertiary Markets (Syracuse [/ ColoradoSprings etc.) IIA 60.00%

Secondary Markets (Denver / Salt Lake [ Austin etc.) | | R £0.00%4

Primary Markets (NYC / San Fran/ Miami etc.) | T 37 10%

N/A as i only invest into Funds B 5.70%

Source: The Family (ffice Real Estate Magazine Study




2019 US FAMILY OFFICE REAL ESTATE REPORT

THE MOTIVATION BEHIND WHY FAMILY OFFICES FORE
INVEST INTO REAL ESTATE BEYOND RETURNS

. . RESEARCH
{multiple answers were permitted)

Other 2.9%

Ability to create generational wealth [ i 76 .4 %

Opportunity to make a positive social... 22000000

Opportunity to partner with other... 220

Understanding of the laws and...

Legal security 2.9%

Level of diversification [0 i 52.9%

Liquidity

Tax benefits [Eiian e i i 55 ae

Level of control [ R 47.0%

Opportunities to invest directly [y 61.7%

Costs 5.8%

Location By 38, 2%

0.0% 20.0% 40.0% 60.0% 80.0%

Source: The Family Office Real Estate Magazine Study




2009 US FAMILY OFFICE REAL ESTATE REPORT

THE PERCENTAGE OF FAMILY OFFICES THAT w
WOULD INVEST INTO A FUND IF IT ALLOWED THEM RESEARCH

TO HAVE ACCESS TO DIRECT DEALS?

FIGURE 23: INVESTMENT INTO A FUNDIF
PROVIDED DIRECT DEAL ACCESS

Yes,
38.24%

Possibly,
52.94%

No, 5.88%

Source: The Family Office Real Estate Magazine Study




2019 US FAMILY OFFICE REAL ESTATE REPORT

HOW CONSCIOUS FAMILY MANAGEMENT FEES TO FAMILY OFFICES FO&
OFFICES ARE TO FUND 11.76% RESEARCH
LEVEL FEES WHEN IT COMES o
TO REAL ESTATE INVESTING

THAT WOULD PROVIDE 2059
THEM A GOOD RETURN

64.71%

u \iery
m Somewhat
Not at All

If returns are there it doesn't matter

Source: The Family Office Real Estate Magazine Study

FIGURE 2i: IMPORTANCE OF DEAL

HOW CONSCIOUS FAMILY LEVEL FEESTO FAMILIY OFFICES
OFFICES ARE TO DEAL 2.90%
LEVEL FEES WHEN IT

COMES TO REAL ESTATE
INVESTING THAT WOULD
PROVIDE THEM A GOOD 28.41%
RETURN .

B Somewhat

11.76%

55.88%

Not at All
If returns are there it doesn't matter

Source: The Family Office Real Estate Magazine Study




THE MOST IMPORTANT FACTORS FOR FAMILY

OFFICES WHEN IT COMES TO INVESTING INTO
COMMERCIAL REAL ESTATE

2009 US FAMILY OFFICE REAL ESTATE REPORT

RESEARCH

FIGURE 27: MOST IMPORTANT FACTORS FOR COMMERCIAL REAL ESTATE INVESTING

45.00%
40.00%
35.00%
30.00%:
25.00%
20.00%
15.00%
10.00%%

5.00%

0.00%

B Not Important
B somewhat Important
N Important
Very Important
B Extremely Important

nir

Preservation Incnrn.e Asset Value Tax Purposes Estatle
of Wealth Production Growth Planning
0.00% 2.94% 0.00%% 5.88% 23.53%
5.88% 5.88% 2.94% 20.59% 17.65%
11.76% 23.53% 29.41% 41.18% 20.59%
41.18% 41.18% 41.18% 26.47% 20.47%
41.18% 26.47% 26.47% 5.88% 11.76%

Source: The Family (MTice Real Estate Magazine Study
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2019 US FAMILY OFFICE REAL ESTATE REPORT

FORE
WHAT THE FUTURE INTENTIONS ARE FOR FAMILY e —
OFFICES AND THEIR REAL ESTATE ALLOCATIONS IN RESEARCH
2019 COMPARED TO 2018

FIGURE 28: FUTURE INTENTIONS FOR REAL ESTATE ALLOCATIONS IN 2019

45,98%

10.34%

®increase ™ Descrease W Stay the Same

Source: The Family Office Real Estate Magazine Study




THE OVERALL PORTFOLIO
PERCENTAGE (%) OF FAMILY
OFFICE RETURN IN 2018
(across all investments)

THE PERCENTAGE (%) OF
ALLOCATION TO REAL ESTATE FOR
A FAMILY OFFICES PORTFOLIO IN
2018

THE RETURN ON FAMILY OFFICES
REAL ESTATE PORTION OF THEIR
PORTFOLIO IN 2017

THE RETURN THAT IS EXPECTED
BY FAMILY OFFICES FOR THEIR
REAL ESTATE PORTFOLIO IN 2019

Source: The Family (Mfice Real Estate Magazine Study

2019 US FAMILY OFFICE REAL ESTATE REPORT

FAMILY OFFICE REAL ESTATE
PERFORMANCE AND HOLDINGS

FIGURE 29-32 RETURNS

~
14%
35%

N
16%

\
14%

FORE

RESEARCH




2009 US FAMILY OFFICE REAL ESTATE REPORT

THE PERCENTAGE OF FAMILY OFFICES REAL ESTATE
HOLDINGS THAT ARE LOCAL, REGIONAL, NATIONAL RESEARCH
AND INTERNATI ON AL FIGURE 33: PERCENTAGE OF REAL ESTATE HOLDINGS

75-100%
50-75%
25-50%
20-25%
15-20%
10-15%

5-10%

<3%

=1

0.00% 10.00% 20.00% 30.00% 40.00% 50.00% 60.00% F0.00%

0 =5% 5-10% 10-15% 15-20% 20-25% 25500 50-75% 75-100%
M Local 4.69% 7.81% 7.81% 3.13% 6.25% 20.30% 10.94% 21.88% 17.19%
M Regional F7.02%  0.00%  7.02% 14.04% 10.53% 10.50% 21.05% 14.04% 15.79%
H National 11.67% 0.00% 1500% 3.33% 10.00%¢ 10.00% 11.67% 11.67% 26.67%

International 31.82% 13.64% 1818% 2.27% 6.82% 6.80% 15.91% 4.55% 0.00%

M Local W Regional ™ Mational International

Source: The Family Office Real Estate Magazine Stndy




THE EXPECTED
PERCENTAGE (%)
ALLOCATED BY A FAMILY
OFFICE TO REAL ESTATE
OUT OF THEIR TOTAL
PORTFOLIO IN 2019

FIGURE 34: EXPECTED PERCENTAGE
ALLOCATION TO REAL ESTATE IN 2019

37%

Source: The Family Office Real Estate Magazine Study

2009 US FAMILY OFFICE REAL ESTATE REPORT

THE PRIMARY REAL |[§SCIN3)
ESTATE
INVESTMENT
STRATEGY FOR A
FAMILY OFFICE IN
2019

FIGURE 35: PRIMARY INVESTMENT STRATEGY

RESEARCH

M Preservation M Balanced M Growth

Sonrce: The Family Office Real Estate Magazine Study




20109 US FAMILY OFFICE REAL ESTATE REPORT

THE TYPE OF REAL ESTATE INVESTMENTS THAT

FAMILY OFFICES ARE INTERESTED IN INVESTING IN RESEARCH
IN 201 9 (multiple answers were permitted)

FIGURE 36: IYPE OF PROPERY INVESTMENTS INTERESTED TO INVESTS INTO IN 2019

Self Storage,
11.10%

Other, 8.30%

Medical Office, _
19.40%

Multifamily,

T7.70%
Single Tenant

Property, 19.40%

Hotels, 27.70% .
Senior

__Apartments,
16.60%

Assisted Living,
16.60%

Retail, 27.70%

Office, 27.70%
Industrial,

38.80% Mobile Home Single Family
Parks, 16.60% Homes, 16.60%

Source: The Family Office Real Estate Magazine Study




2019 US FAMILY OFFICE REAL ESTATE REPORT

THE TYPE OF REAL ESTATE INVESTMENT VEHICLE

THAT FAMILY OFFICES EXPECT TO INVEST INTO IN

2019
Other

Real Estate Opportunity Zone Fund

Co Investment with another Family Office
Club Deals

Non traded REIT

Real Estate Mutual Fund

REITS

Crowdfunding

Direct Lending on Real Estate

Private Real Estate Lending Fund

Direct Into Real Estate

Private Equity Real Estate Funds

FIGURE 37: TYPE TO INVEST VEHICLE TO INVEST INTO IN 2019

3.64%

12.27%

16.82%

6.82%

45.00%

0.00%

3.18%

0.00%

9.55%

6.36%

29.55%

11.36%

Sonrce: The Family Office Real Estate Magazine Study
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B0.00%:

72.20%

T0UD0%
G000,
50.00%

S0.00%
20,009
0.00%
20.00%
10,00%

000

2009 US FAMILY OFFICE REAL ESTATE REPORT

THE TYPE OF REAL ESTATE INVESTMENT STRATEGIES
FAMILY OFFICES ARE INTERESTED IN IN 2019

FORE

FIGURE 38: REAL FSTATE STRATEGIES FOR 2019

44.40%
33.30%
27.70%
25.00%
5.50%
2.70%
m B
& e & 3 ¥ &
‘.P in\ “g:: Q‘a’ Q\)o h?&‘
ey N o o
$ S
Q‘}

Source: The Family Office Real Estate Magazine Study
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WHAT FAMILY OFFICES WILL
INVEST INTO WITHIN
OPPORTUNITY ZONES

{(multiple answers were permitted)

FIGURE 45: WHA FAMILY OFFICES WILL INVEST
INTO WITHIN OPPORTUNITY ZONES

3.80% 3.80%

96.10% /|
A~

® Private Equity
Other

m Real Estate

= Manufacturing

Source: The Family Office Real Estate Magazine Study

2019 US FAMILY OFFICE REAL ESTATE REFORT
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HOW FAMILY OFFICES [Re

EXPECT TO INVEST
INTO OPPORTUNITY ZONES

RESEARCH

FIGURE 46: HOW DO FAMILY OFFICESEXPECT TO INVEST
INTO OPPORTUNITY ZONES

33.3%

Bothasa GP and an LP

As an LP

22.2%

Direct Themselves

Source: The Family Office Real Estate Magazine Study




2019 US FAMILY OFFICE REAL ESTATE REPORT

IF THE FAMILY OFFICE IS GOING TO INVEST INTO AN FOR
OPPORTUNITY ZONE HOW MUCH CAPITAL GAINS
WOULD THEY EXPECT TO INVEST?

RESEARCH

FIGURE 47: AMOUNT FAMILY OFFICES EXPECT TO INVEST INTO OPPORTUNITY ZONES

22.22% 22.22%
18.52%
14.81%
1 ]T 11‘
x g
N oY 2 2] L2 o2
t;"-"& ;,?:I ;;:'\r :;’3

Sowurce: The Family Office Real Estate Magagine Study
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2019 US FAMILY OFFICE REAL ESTATE REPORT

FAMILY OFFICES OPINIONS ON FORE

PARTNERS & SERVICE PROVIDERS

Very Good

50%

30%

13%

=0
o

B 7

INVESTOR REPORTING

RESEARCH

FIGURE 35: RATING OF REAL ESTATE PARTNERS

Good Fair M Poor M Very Poor

%‘3
D
S S
T o ©
=
1)
2]
R
|
8 N
m R = =R
m ° o O
COMMUNICATION INVESTMENT
PERFORMANCE

Source: The Family Office Real Estate Magazine Study




2009 US FAMILY OFFICE REAL ESTATE REFORT

THE NUMBER OF REAL ESTATE PARTNERS FORE

(OPERATORS / SPONSORS) THAT FAMILY OFFICES
INVEST WITH DIRECTLY

FIGURE 56: NUMBER OF PARTNERS INVESTED WITH DIRECTLY

RESEARCH

P
Y I 26.47%
I 14.71%
I S .23%
Y I 2 0.59%
%
Y I 5.82%
I 14.71%
B 2.94%
%
v HE 2.94%
£
S E 2.94%

Source: The Family Office Real Estate Magazine Study




2009 US FAMILY OFFICE REAL ESTATE REPORT

LEVEL OF SATISFACTION FOR FAMILY OFFICES AND  [[LReNE
THEIR KEY SERVICE PROVIDERS FOR THEIR REAL e —
ESTATE HOLDINGS FIGURE 57: SERVICE PROVIDER SATISFACTION

W Satisfied ™ Neutral M Not Satisfied NSA

RESEARCH

MFO [EA 15% 3

QUTSOURCED ClO 9% 15% 6%

MORTGAGE COMPANY
REAL ESTATE PARTMER(S) 71% 21% O
ACCOUNTANT 62% 21% 6%

FUND MANAGER A1% 21% (

Source: The Family Office Real Estate Magazine Study
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