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Why Why social science?

How How to combine qual & quant?

What What are the results?




Why social science?




“The scientific study of
human society and social
relationships [...] the social
sciences are those subjects
which examine and explain
human beings.




Subjects.

Anthropology,
Archaeology, Economics,
Geography, History;
Law, Linguistics,
Politics, Psychology and
Sociology.
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How to combine qual ¢ quant?




Human
City

“Measuring social impact is
not about collecting more

data but rather about collecting
and PropeEt sing the data

Marc J. Epstein

Measuring and Improving Social Impacts: | .
A Guide for Nonprofits, Companies, and Impact Investors




Big Data Smart Data Thick Data
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Large volumes of data analysed Smaller volumes of data Thick data provides deep
computationally can offer gathered through sensors offer understanding of the everyday

Insights at scale... actionable insights... emotional lives of consumers...



Thick Data?

Who is (not) in the picture?

Thick data reframes the
questions: we need to as

if this is the right kind of goal?




Our mission is to
help pioneering
property businesses

put people first.

| = ~em T =
SN

v =
r - o - r —4 :7;‘/
N o - - o
Ao >
—
. i)
- - [
) T = — et w‘.
\ : |
\ & -
¥ | |
L N
N
= R
A 4
—L | ommn e
2 o )
i | )
W _‘\ W
| N A
\_-‘-'R\\ S
¢ X

-’ =

Insight Design Valuation




ormatiOT\ po'\ﬂt




How 4o these outcomes
translate into impacts?

information point
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Why do these impacts

matter, and to whom?

Are tenants and the wider
community satisfieds

Is it feasible to make
different choices?




What are the results?
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Retail: Reimagining
the future of
established assets

Building trust between our
client and local residents in
a small town in the North
of England, and creating a

pipeline of business.

What would college students design?



Student proposals

....................................................

1. “A job centre for students; somewhere for
young people to sit down and chat, place where
you can have interviews .

2. “A student bar; a retro bar”.

3. “More green spaces; something to make the
town inviting and appealing”.

4. “Wed like to use the roof terrace so we can
utilise that. We want more shops directed
towards a younger audience, with a cafe”.

5. “More shops; we want designer shops. A wider
selection of shops”.

What would college students design?
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Co-Living: Harnessing
the potential of
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By evaluating the success of a
co-living space trom perspective
of tenants and the wider
community, we helped our
client improve the design and
management of the product.

3 5 What do tenants mean when they talk about
- Community Engagement co-living?
- Post-occupancy Evaluation |




How we do it.
Shaping cities

By combining social science,
business intelligence and
property expertise, we help
organisations invest in and
develop buildings in a way
that brings tangible benefits
to local people.




Summary

Val uses her room for cooking and working. She has tried to do these things in the
communal areas but has found such areas hard to control in relation to others’ be-
haviour. A code of conduct and bookable spaces would enable Val to practice home
beyond the room. She spends a lot of time in common areas and likes the size of her
room but for the shower which is too small for ablutions.

Val attaches images, messages
and reminders to a board without ~ _ |
marking the wall. This enables her 4
to change the look and feel of her
room with ease.

My Room

A conversation

LAURAN HIBBERD
So " THOMAS WOLFE
SPANG SISTERS

Val likes to cook. She prefers to cook in her
room as this means that she does not have
to think about others when she makes a
meal.

Val thinks the shower is too small.
She has developed a technique
for shaving her legs in the shower,
which involves moving in and out
of the shower cubicle. This is not
ideal.

Whilst she likes the idea of a communal
kitchen, she has had bad experiences. She
describes one incident when her vegetarian
pie was contaminated with juices from a
chicken that was roasting on the shelf above
In the oven.

Val likes making and looking at art.
She has configured an area near
the window to make a desk where
she paints and draws.

This hanging acts as a flexible
room divider. She uses it to
change the mood in her room. She
hangs this, and uses soft lighting,
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Val has browsed the internet
in search of kitchen storage W ]

solutions. She looked for shelves
that were easy to access.

Entrance

whilst working on her craft to feel
cozy.



Research & Development
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Young people are:

career focussed

seek-personal development

want to contribute

Their current challenges:
size of accommodation
density of accommodation

distance from work

Young people want:
flexibility
work/life balance

close to friends

Their current desires:
value for money
outdoor space

good location




Millennials
Myth Busting

Mobility

Experience

Community

Permanence

Asset

Family



Human Thank you
City

Dr. Gemma John
gemma@humancity.co.uk

M+ 44771430 0507
www.humancity.co.uk



Questions:

Human
City

Dr. Gemma John
gemma@humancity.co.uk

M + 44771430 0507
www.humancity.co.uk



